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Get involved
by contacting:

Ken Vickerstaff
Project Coordinator

(803) 641 2777
ken@kenvickerstaff.com

Jeff Markel

Vitamin Angels

Managing Director

(970) 884 4985
jmarkel@vitaminangels.org

Susan Fecko

Vitamin Angels

Director of Marketing
(803) 449 0728
sfecko@vitaminangels.org

Steven Hoffman

Managing Director

Organic Center

(303) 499 1840
shoffman@organic-center.org
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Reserve your space in the only

coupon book offering consumers
an unconventional value:

save money + save lives.

Coupon usage is up. Way up!

Reuters reports a 16.7% increase in Q4 2008, and rising. Nearly 96% of American
households now use coupons. Recent trends show that brands aligned with good
causes are experiencing rapid growth amidst the downturn, as they empower consumers
to make a donation without making a financial sacrifice. The Unconventional Angels
coupon book lets consumers save a child’s life every time they redeem a coupon.

Watch your invitation video and learn more about Unconventional Angels:

http://www.vitaminangels.org/un-manufacturers/

Benefit:

1¢ per coupon distribution gets your brand POS, natural media and direct-to-consumer
promotion plus association with cause-related marketing that saves 4 million kids’
lives. You also get your logo displayed and your brand honored in front of thousands of
key retailers at A Celebration of Angels on Friday, September 25, 6:00pm in the Grand
Ballroom at Natural Products Expo East in Boston.

Cost:
$10,000 for one coupon page in 1,000,000 booklets distributed in the top 1,000 Organic

and Natural Food stores nationally. Suggested coupon value of at least $1 or higher.
Current national rate of coupon value is 26% off S.R.P. (Manufacturer responsible for all redemption costs and handling.)

Industry-wide Endorsement:
Partner with Vitamin Angels, The Organic Trade Association, The Organic Center,
100 manufacturers like you, 1,000 key national retailers and over 1,000,000 consumers.

Promotion:
Participating manufacturer names and/or logos featured in full page ads in
targeted national magazines reaching over 2 million unconventional consumers:
» Yoga Journal » Vegetarian Times
» Body & Soul » Delicious Living
» Natural Foods Merchandiser

Implementation:
MusicMatters will ship and verify delivery of Unconventional Angel retail kits including:
note: contents may vary based on store size.
» Coupon books valued at $50 or more featuring leading Natural & Organic
manufacturers like you
» Floor display to promote participating brands
» Unconventional Angels posters
» Shelf talkers to promote participating products
» Channel strips to promote participating products
» Checkout/Register promotions to encourage consumer donations
» Unconventional Angel buttons for retail staff
» Unconventional Halos for retail staff
» Training materials to engage retail staff



be un conventional.

NAME:

DESCRIPTION:

COLOR:

SPECS:

QUANTITY:

Find out more at:

Coupon
Book

Single
Coupon

Floor
Display

One million 20-page coupon
books help consumers save
$50+ on groceries and personal
care products from leading
natural products manufacturers,
and include valuable information
such as organic living tips.
Books prepacked into attractive
4-color freestanding displays
holding 750 booklets each will
be distributed through the top
750-1,000 natural food stores.
(Reorders of 250 booklets

are available.) Displays will

be shipped, along with all the
other Unconventional Angels

kit materials featured on these
pages, the week of 9/14 for a
10/1 kickoff.

4 COLOR, CMYK

7.25” X 4.75”
20 PAGES

1,000,000 TOTAL

vitaminangels.org/un-manufacturers

Each coupon is a perforated,
4-color front-and-back.
Manufacturers may purchase
multiple coupos. Use the
creative space on the front
(coupon) and back (display)
page to promote corporate

or product benefits. National
cause-related coupon
redemption rate is approximately
3-5%. For maximum impact, it is
recommended that the coupon
value exceed $1 (preferably at
least 25% of retail product price)
and that the coupon apply to all
products in a line to ensure SKU
availability. Manufacturers are
responsible for redemption and
handling.

4 COLOR, CMYK

3.625” X 4.75”
PERFORATED

50 PER BOOK
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Reaching the unreachable

The 50-page coupon booklet will
be merchandised in an attractive
4-color prepacked freestanding
floor display as part of the
Unconventional Angels kit. The
header card alerts consumers
that the booklet has $50+ worth
of money-saving coupons, while
also drawing attention to the
cause of saving childrens’ lives.

Participating retailers have
agreed to feature the display in
a prominent position in-store,
bringing attention to featured
brands.

4 COLOR, CMYK

30” X 48”

1,000 DISPLAYS
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be un conventional.

NAME:

DESCRIPTION:

COLOR:

SPECS:

QUANTITY:

Find out more at:

Consumer
Print Ad

POP
Posters

Shelf
Talkers

The Unconventional Angels
program will include a
consumer awareness
campaign featuring attention-
grabbing, full-page, 4-color
consumer print advertisements.
The ad — which will run in
Body & Soul, Delicious Living,
Ode, Vegetarian Times, and
Yoga Journal — will encourage
consumers to support
participating manufacturers
(whose names and logos

will be featured) and will

garner excitement with the
announcement that the coupon
booklet will be available in their
favorite natural foods store.

4 COLOR, CMYK

FULL PAGE TO
SPEC

N/A

vitaminangels.org/un-manufacturers

Each kit comes with two
eye-catching posters that

will raise awareness of the
Unconventional Angels coupon
program as consumers walk
the store. Participating retailers
have agreed to place the
posters in prominent positions
in-store to direct consumers
toward the products of
participating manufacturers, as
well as toward the floor display,
where they can pick up their
coupon booklet.

4 COLOR, CMYK

APPROX.
24” X 36”

2,000+ TOTAL
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Reaching the unreachable

To ensure maximum visibility
for Unconventional Angels
participants, each will receive
a set of 50 shelf talkers that
will be placed in front of
participating manufacturers’
products. The messaging on
the shelf talker immediately
lets consumers know that
redeeming the coupons will not
only save them money — it will
help save children’s lives. Extra
coupons in bundles of 100

are available to manufacturer
representatives and brokers for
a small extra charge.

4 COLOR, CMYK

APPROX. 4” X 3”
SINGLE SIDED

50,000 TOTAL
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be un conventional.

NAME: Channel Register Staff
Strips Promotions Promotions

DESCRIPTION: Raising awareness is all With a captive audience ready  Store staff will be trained to
about multiple points of to make a purchase, the help promote Unconventional
communication. In addition to register is the best and last Angels. Participating retailers
the floor display, the posters, place to make an impression. have agreed to encourage
and the shelf talkers, the The Unconventional Angels staff members to set and
Unconventional Angels kit will register promotion will allow achieve goals valuated in lives
include 25 feet of cuttable, consumers the option of saved. Staff are expected to
3-inch, repeat-pattern channel  making an additional register communicate value in terms
strips to drive the cause- donation through the purchase  such as “I’m trying to help save
related message home. Extra of $1, $5, and $10 UPC-coded 100 lives today, would you use
quantities are available in 25- scannable cards. It will also a coupon or make a donation
foot rolls. draw attention to participating to help me?” Staff members

brands by providing a will wear eye-catching

complementary reminder of the lenticular buttons and optional

value of the coupon book. halos featuring Unconventional
Angels.

COLOR: 4 COLOR, CMYK 4 COLOR, CMYK 4 COLOR, CMYK

SPECS: 3” X 2” STRIP 5.56” X 4” VARIOUS
REPEAT PATTERN CHECK STAND CARD

QUANTITY: 25’ PER STORE 10,000+ TOTAL 1,000 TOTAL

Q conventional
Find out more at: vitamin angels a ngels

vitaminangels.org/un-manufacturers Reaching the unreachable




be un conventional.

NAME: Training Partners in
Materials Saving Lives
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DESCRIPTION: As part of the Unconventional Never before has the Organic

Angels kit, participating and Natural Products Industry
retailers will receive an united to offer a consumer-
educational training CD. This driven promotional coupon
informative and inspirational program that supports growth
tool will educate staff about around our industry while

the important work of supporting a lifesaving effort
Vitamin Angels and provide around the world. When you
recommended techniques for are an Unconventional Angel,
educating consumers about you are part of the industry-
the coupon program in-store. wide movement. The Organic

The CD will reiterate the names  Center, The Organic Trade
of participating manufacturers ~ Association, manufacturers,

so staff members can easily retailers, and consumers
recall and recommend specific  nationwide are helping Vitamin
brands. Angels save 4 million children
in 2010.
COLOR: 4 COLOR, CMYK n/a
SPECS: VARIOUS n/a
QUANTITY: 1,000 TOTAL n/a

Q conventional
Find out more at: vitamin angels q ngels

vitaminangels.org/un-manufacturers Reaching the unreachable





